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Past Recruitment Strategy
 Two- Generation; CAP Tulsa early childhood 

families 
 Family support staff
 School staff; Family Support, Teachers, 

Administration
 Flyers
 Call blasts



Shift in Target Population
 RCT = increased enrollment 

objectives
 Expanded target population to 

include low-income families with 
young children in the community



Market Research 
 Engaged with Lake Research 

Partners and GMMB (creative firm) to 
gather information on our expanded 
target population



Market Research
 Facilitated 8 focus groups ages 18-40; 

Tulsa County, OK; HHI <$50k; child ≤ 
age 8;
◦ CAP Fathers
◦ Non CAP White Fathers
◦ Non Participant CAP 

Mothers
◦ Latina Non Cap Mothers
◦ White Non CAP Mothers
◦ FSP CAP Mothers
◦ African American Non CAP 

Mothers
◦ Waitlisted CAP Mothers



Market Research
 They want a stable financial future for 

themselves and their kids
 They know people who have earned 

certificates (from other programs), but still 
can’t find jobs

 They’re familiar with student loans and for-
profit programs… “free” is too good to be 
true

 They’re familiar with a variety of healthcare 
jobs, but are unsure how well they pay

Lake Research Partners Findings from Focus Groups of CAP Parents 
and Non-CAP Parents March 23, 2016



Market Research
 They’re skeptical. They want to know 

that the program is real. Once they 
believe it’s real (accredited programs, 
offered by CAP, paid for by grants), they 
value the benefits of the program 
(childcare, classes day or night, career 
counselors, good-paying careers in as 
few as 8 weeks and up to 15 months) 
and are open to learning more. 

Lake Research Partners Findings from Focus Groups of CAP Parents 
and Non-CAP Parents March 23, 2016



Market Research Take-
Aways
 “career” not “job”
 “No cost to you” is better than “free”
 Prefer images of people in the work setting 

(vs. images of family or education)
 Want to hear from people who have been in 

the program and are working now
 Want to know that the program is accredited 
 Connection to local job opportunities and 

employers.
 Parents like you, who are balancing family, 

education and career goals. 
Lake Research Partners Findings from Focus Groups of CAP Parents 
and Non-CAP Parents March 23, 2016



GMMB Creative 
Pieces

Poster/Flyer



Organic Facebook 
Posts 

GMMB Creative 
Pieces



Facebook AdsGMMB Creative 
Pieces



Mobile AdsGMMB Creative 
Pieces



Banner Ads
GMMB Creative 
Pieces



Where is Our Target 
Population?

GMMB CareerAdvance® Recruitment Marketing Strategy June 2016



Contact Info
Janae Bradford
Assistant Director, Family 
Advancement CAP Tulsa
918-382-3360
jbradford@captulsa.org
www.captulsa.org

mailto:jbradford@captulsa.org
http://www.captulsa.org/

	A Deeper Dive into Our Target Population
	Past Recruitment Strategy	
	Shift in Target Population
	Market Research 
	Market Research
	Market Research
	Market Research
	Market Research Take-Aways
	GMMB Creative Pieces
	Slide Number 10
	Slide Number 11
	Slide Number 12
	Slide Number 13
	Where is Our Target Population?
	Contact Info



Accessibility Report



		Filename: 

		JBradford_Recruitment Strategies-508.pdf






		Report created by: 

		


		Organization: 

		





[Enter personal and organization information through the Preferences > Identity dialog.]


Summary


The checker found no problems in this document.



		Needs manual check: 0


		Passed manually: 2


		Failed manually: 0


		Skipped: 0


		Passed: 30


		Failed: 0





Detailed Report



		Document




		Rule Name		Status		Description


		Accessibility permission flag		Passed		Accessibility permission flag must be set


		Image-only PDF		Passed		Document is not image-only PDF


		Tagged PDF		Passed		Document is tagged PDF


		Logical Reading Order		Passed manually		Document structure provides a logical reading order


		Primary language		Passed		Text language is specified


		Title		Passed		Document title is showing in title bar


		Bookmarks		Passed		Bookmarks are present in large documents


		Color contrast		Passed manually		Document has appropriate color contrast


		Page Content




		Rule Name		Status		Description


		Tagged content		Passed		All page content is tagged


		Tagged annotations		Passed		All annotations are tagged


		Tab order		Passed		Tab order is consistent with structure order


		Character encoding		Passed		Reliable character encoding is provided


		Tagged multimedia		Passed		All multimedia objects are tagged


		Screen flicker		Passed		Page will not cause screen flicker


		Scripts		Passed		No inaccessible scripts


		Timed responses		Passed		Page does not require timed responses


		Navigation links		Passed		Navigation links are not repetitive


		Forms




		Rule Name		Status		Description


		Tagged form fields		Passed		All form fields are tagged


		Field descriptions		Passed		All form fields have description


		Alternate Text




		Rule Name		Status		Description


		Figures alternate text		Passed		Figures require alternate text


		Nested alternate text		Passed		Alternate text that will never be read


		Associated with content		Passed		Alternate text must be associated with some content


		Hides annotation		Passed		Alternate text should not hide annotation


		Other elements alternate text		Passed		Other elements that require alternate text


		Tables




		Rule Name		Status		Description


		Rows		Passed		TR must be a child of Table, THead, TBody, or TFoot


		TH and TD		Passed		TH and TD must be children of TR


		Headers		Passed		Tables should have headers


		Regularity		Passed		Tables must contain the same number of columns in each row and rows in each column


		Summary		Passed		Tables must have a summary


		Lists




		Rule Name		Status		Description


		List items		Passed		LI must be a child of L


		Lbl and LBody		Passed		Lbl and LBody must be children of LI


		Headings




		Rule Name		Status		Description


		Appropriate nesting		Passed		Appropriate nesting







Back to Top
